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Meth Project succeeding in fight against drug

The radio ads are agonizing to listen
to — young people strung out on metham-
phetamine talking about how their
lives have fallen apart after
becoming addicted to the
dangerous drug.

These are not actors.
According to Jim Langford,
execufive director of the
Georgia Meth Project, 23 kids
in the state agreed to talk
about their experiences in the
radio ads — although names
and places might have been
changed.

The ads are targeted to prevent people
from ever trying meth rather than urging
those who are addicted to seek treatment.
The drug is so powerful that only 5 per-
cent of those who get addicted are able
to be successfully treated.

Georgia is a national center for meth
production, meth distribution and meth
use. And that's why the founder of the
Meth Project — technology leader Thomas
Siebel — came to
Georgia in 2008, Siebel
met with then-Attorney
General Thurbert Baker
and a handful of busi-
ness leaders to tell
them about the success
of the Montana Meth
Project and to urge
them to establish a
campaign in Georgia.

Lee Shaw, a former executive of Shaw
Industries, was in the room and agreed to
champion the effort in Georgia. He then
called Langford, convincing him to take on
the project.

“We have raised more than $7.5 million,
and we still have money coming in,”
Langford said. Those funds have helped
continue the radio ad cam-
paign, which was launched
in 2010.

One of the top donors has
been the Robert W. Woodruff
Foundation, which gave
$750,000 to help launch the
campaign two years ago; and
then renewed its commitment
with another $750,000 grant in
April.

“Meth is a devastating drug,” said
Russ Hardin, president of the Robert W.
Woodruff Foundation. “The Georgia Meth
Project is a proven program being imple-
mented in our state by Lee and Jim, two
very capable leaders who deserve our sup-
port. We made a second grant based on
the early success in Georgia, and confi-
dence that Georgia will achieve results
similar to those in Montana.”

The Georgia Meth Project just released
a “Use & Attitudes” survey that showed
the campaign is working.

The survey found out that 78 percent of
teens said the ads made them less likely to
try or use meth; and 85 percent said the
ads showed them that meth is more dan-
gerous than they had originally thought.

In announcing the results of the survey,
Gov. Nathan Deal said Georgia's metham-
phetamine problem costs the state more
than $1.3 billion a year. Also, Langford said
that as much as half the crimes in Georgia
are related to meth in some way.

Langford has seen the problem first-
hand. He helped raise a foster child, from
ages 2 to 7, in his home because both her
parents were in jail due to their meth
addiction.

Major donors to the Georgia Meth
Project include the PT] Family Foundation,
Shaw Industries, the Siebel Foundation,
and the James M. Cox Jr. Foundation.



